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Q. . Answer anv four of the following:
i) What ae Conveniene goods?
ii) Vvlrai is Sociehl Marketing Concept?
iiD What is lnregbred MaJ*etjng?
iv) What is Maftetins Reearch?

A!lquestionsa€compulsory.
Ansrersub questrcnsorA No!andQ Nol n notmore
Ans@r Q No llloQ No. Vli. nol moelha.4oowods
Flsues io the oht i.dicate maximum marks lo quest ons/
Tolal numberof pases isone

(1x'|2= 12 Marks)

v)What s Technologlcal Environme.t ln ma
vi) Whai is Psychoqaphic Segmentallon?

Q lJ wrne shorl noles on eltrtpq ol lhe following

ii) inventory Management
iii) Wa€ho!sing System

v) Ma*eling ofSeNi@s

Q.lll anempt e!x9!e ol rhe lollowing:
i) Explain lhe s@pe olMafteting.
ii) Explain the DemogEphic Eovironment in Maftetinq

Q lV. Attempi anv one ofihe fo lowng:
i) E&lain the Marketing Conept.
ii) Explain the facioB infllencrns consumerbuyinq behaviour.

Q V AltemptelE!9 olthe lollowing: (1X12= 12 Marks)
)Whal is Sales For@ Management? Explan Conpensalrcn n Sales For@

rl) Explah anytive aternalive ma*eting entry slraleg es in Global Marketing.

Q V . Ahempt e!}j!g ol the lollowing: (1X12=12Ma s)
i) Exprain in del.ilon&l Markerino
ii) Explain the imporia.@ of lransporiation in physi@ d slr bution.

End of paqen


