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PROGRAMME SPECIFIC OUTCOMES

(Programme Specific Outcomes have been prepared based on the Goa University CBCS
Syllabus and in consonance with the NAAC format)

ACCOUNTING
PSO 1: To be able to explain the fundamental concepts of accountancy.

PSO 2: To be able to use, analyse and apply accounting standards and generally accepted
accounting practices (GAAP) and IFRS

PSO 3: To apply standard accounting practices and principles and interpretation of financial
statements.

PSO 4: To highlight the business ethics and social responsibility of accountants in ensuring
the integrity and maintaining of financial information.

PSO 5: To explain the system of internal control and application of accounting theories to
business organizations.

PSO 6: To be able to use and explain the direct tax laws and indirect taxes GST.

PSO 7: To gain knowledge of company laws and auditing practices and applications and
financial reporting.

COST ACCOUNTING
PSO 1: To be able to explain the basic and fundamental concepts of cost accountancy.

PSO 2: To analyse the process of collection, ascertainment and allocation of cost data in
determining the product costs.
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PSO 3: To be able to analyse and evaluate the costing decisions and its implication in pricing
and cost control.

PSO 4: To be able to apply different methods of costing to specific kinds of products and
Services.

PSO 5: To be able to apply the techniques of cost accounting for the purpose of cost control
and cost reduction.

PSO 6: To highlight the business ethics and social responsibility of cost accountants in
ensuring the integrity and maintaining the cost accounting system.

PSO 7: To explain the system of internal control and internal check and application of
company laws and auditing practices and applications and cost reporting system.

BUSINESS MANAGEMENT
PSO 1: To be able to explain the fundamental concepts and terms in business management.
PSO 2: To be able to highlight the role and functions of management, strategic management.

PSO 3: To apply business knowledge and skills in advertising, branding and marketing/
marketing international of goods and services.

PSO 4: To explain the optimum utilization of business resources in the most effective
manner.

PSO 5: To evaluate human resource management, business ethics and corporate social
responsibility.

PSO 6: To be able to analyse and make marketing decisions based on marketing information
systems.

PSO 7: To apply the knowledge of company laws and management practices, management
audit and management information system.
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