SEM II

Course
Outcomes

CC5

Introduction to Marketing

Co1
C02
C03
C04

CC6

Financial Statement Analysis
& Interpretation

Cco1
Co02
C03
C04

CC7

Managerial Economics

Co1
C02
Co03
C04

CC38

Commercial Arithmetic Il

Co1
Co02
C03
C04

AECC 3

Business Communication

Co1
C02
Co03
C04

AECC 4

Environmental Studies 11

Co1
Co02
C03
C04

GE 2

Tourism and Hospitality
Management

Co1
C02
Co03
C04

Services Marketing

Co1
Co02
C03
C04

Customer Relationship
Management

Co1
C02
Co03
C04

Computer Applications - 11

Co1
Co02
C03
C04

COURSE OUTCOME ATTAINMENT

Distinction

40-49 | 50-59
Pass Second
L1 L2
11 35
19 5
8 0
0 38
7 22
11 28
6 7
5 6
18 41
8 35
8 44
12 18
8 48
0 4
22 6
0 16
17 25
15 36
1 33
12 43
20 29
10 43
5 40
0 28
2 6
2 3
1 4
6 3
4 3
1 5
1 2
0 1
4 4
9 1
3 1
3 3
7 7
1 7
4 5
0 0




SEM IV

COURSE OUTCOME ATTAINMENT

Distinction

40-49 50-59
Course
Outcomes Pass Second
Col 16
Cc02 16
CC 12 | Fundamentals of Investment c03 23
o4 25
Co1 9
Cc02 3
CC13 Income Tax Co3 3
o4 0
Cco1 24 7 21
cC 14 Accounting for Service C02 42 3 17
Organizations CO03 61 2 10
C04 43 2 16
co1 11 4 11
Collective Bargaining and C02 9 4 14
Negotiations C03 17 0 9
C04 29 2 3
Cco1 17 2 9
. C02 25 5 5
t and IPR Laws
SEC 2 JCompanies Act an aw: 03 5 > 1
C04 30 3 1
Cco1 13 2 3
Computer Applications for C02 6 0 6
Business I Co3 14 2 1
C04 11 1 5
Cco1 1 0 5
. - C02 9 1 1
B Statistics |1
usiness Statistics 03 5 > 1
C04 4 1 2
Cco1 1 0 2
E-Commerce and E C02 0 0 2
Accounting C03 9 0 0
GES C04 3 1 2
Cco1 7 2 6
. . C02 6 3 8
Il
Business Environment C03 B 1 5
C04 7 2 6
Ccol 11 5
S C02 19 1 0
Mass Communication Co3 18 2 0
C04 15 1 2
Ccol 5 3 3
8 C02 2 6 7
Indian Economy Co3 9 6 i
C04 > 7 6
_ COlL 2 2 14
Salesmanship and Sales C02 7 Z Z
management C03 13 7 2
o4 10 | 1 2
CoL 3 ] 3
GE®6 i c02 ) 2 -]
Compensation management Co3 6 ) 1
o4 2 0 5
_ _ COlL 10 3 8
Economic Survey and Union C02 9 1
Budget C03 9 3
Qo4 - 2
CO1 T 1
C02 6 2
Event Management Co3 13 2
o4 1 3




